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ESP VS DESign T|]|]Is EQUESTRIAN

> Picking an Email Service Provider (ESP)

> [Lommon ESPs: Constant Contact, Mailchimp, Vertical Response, Salesforce, Acoustic

> Account for organizational needs: send counts, design tools/editor, analytics

> Template Design Tools

> WYSIWYG/drag and drop editors: Chamaileon, Bee

> Raw HTML code editors: Adobe Dreamweaver, Google Web Designer

> find a combination that waorks best for your price point and comfort leve/



RESOURCES

Chamaileon

& Affilliate Webinar

@ chamaileon

ELEMENTS

T

TEXT

BUTTON

BOX

o0
[-— -

SOCIAL

BLOCKS

IMAGE

. 5
=
DIVIDER

COLUMNS

<>

CODE

Block > ... > Box > Box > Text

)

EQUESTRIAN

Webinar Registration Now Open

USEF Affiliate Webinar: A Safe Return to Competition
Monday, June 29, 2020 at 4:00 p.m. ET
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T, EXPORT :

w2 NEWS .

US Equestrian will host a comprehensive webinar session tailored specifically for
recognized US Equestrian affiliate and breed organizations to discuss
implementation of the COVID-19 Licensed Competition Action Plan, as well present
updates and information pertinent to successful competition operation in the COVID-
19 environment.

Panelists:
« Terri Dolan — Director of National Breeds & Affiliates, US Equestrian
» Liz Holmes — Competition Organizer
« Bill Moroney — Chief Executive Officer, US Equestrian
» Tarly O’'Shea — Competition Organizer
» Lisa Owens — Managing Director of Competitions and Athlete & Horse Services
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> LRM System

> [Lustomer relationship management
> Will this be your main database?

> Wil you need to form smaller queries based on attributes?
> Jata confidentiality
> [pt ins and opt-outs

> Emails on behalf of partners



BEST PRACTICES: GENERAL

ASHA
[MARKETING] What Matters? ASR Futurity Feature Week. Fri 6/19
Learn more about the ASR Futurity of KY & MNational 3 ¥r. Old

> Subject lines and preview text

ASHA
[MARKETIMNG] JLC Releases Updated Horse Show Best Pract...
An important update from the Joint Leadership Council.

> Keep it short, prioritize the first 20 characters ASHA

[MARKETIMNG] From the Desk of Marty Schaffel: What a Wo...
& look at the wonderful world of being back at horse shows.

> Fr E q LI E n E y/S p a E i n g J:jht‘di:f;TING] ASHA eMews: ASR Futurities Feature, WCHS U...

See what is new this week at the ASHA!

Wed 6/17

Tue 6/16

hlon 6/15

> Don't cause email fatigue

> Email weight

> Keep email size below 100KB

> Email Width

Hoof Abscesses: Tips for Treatment and Prevention

Hoof abscesses can be painful for your mount and cost you time in the saddle. We
asked Dr. Luke Fallon of Hagyard Equine Medical Institute for his best tips about
dealing with hoof abscesses, including identifying, treating, and avoiding them. Read
on to find out the signs that distinguish an abscess from another problem, what to put
in your hoof-soaking solution, and what management techniques can help reduce
your horse’s chance of getting a hoof abscess.

READ MORE

> No wider than bOU pixels
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D\S Equestrian Weekly presen

EQUESTRIAN

US Equestrian News
Hoof Abscesses: Tips for Treatment and Prevention

Hoof abscesses can be painful for your mount and cost you time in the saddle. We 3
Hagyard Equine Medical Institute for his best tips about dealing with hoof abscess4

treating, and avoiding them. Read on to find out the signs that distinguish an absces
to put in your hoof-soaking solution, and what management techniques can help re
getting a hoof abscess.

READ MORE
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» Jrive to website

> Things to include:

Z LDQU Entries due TONIGHT by Midnight to be included
in the show program

Z E | E EI P ITI E S S EI g E Entries will be accepted up until June 23rd. Final Deadline.

Entries received after June 24th will be accepted with a Petition Only, subject to approval.
Post entry fees will apply

SZ | E | | t t " Entries can be done online under your membership login or emailed to
a D a E I D n nationalevents@arabianhorses.orqg

Exhibitors are advised to use a form of expedited, traceable mail servi
entnes in order to ensure that their entries are received. You are receiving this because you are an ASHA member, or media accredited by ASHA, or opted in at

J E [I n t a Et i n fﬂ I-. |T| a t i D n If you email your entries, please contact AHA if you do NOT get a retu our website.

acknowledging the receipt of your entry on the same or next business

Caopyright © 2020 American Saddlebred Horse Association, All ights reserved.

You DO NOT need to submit health related papers with your entries LI e 2D Ee S

available at the show in a plastic sleeve on the stall door. American Saddlebred Horse Association

Z |—| 1 k t[l WE h S ItE Details about the show can be found 4083 lron Works Parkcay
Lexington, KY 40511

www.arabianhorses.org/YNL.

Please email nationalevents@arabianhorses_ org with any questions or| T R S e

V1 lnsubscribe button

Want to change how you receive these emails?

You can update your preferences or unsubscribe from this list

> Marketing vs transactional emails
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> I]L“Ek StEltS | Great Laes Equestrian

Festival

> >B0% of emails are opened on a mabile device @ v suy 5,202

> Emails that require an action are then often re-opened on a
desktop

& PONY
“ASSOCIATION

USEF Saddle Seat Adult
Amateur Medal Final

JLC Releases Updated Horse Show Best Practices and
Horsemen’s Relief Grant Application Deadline

> Responsive vs Mobile friendly (tbc in design)  — i ——

process of reopening. We know everyone is anxious to welcome their customers and lesson
students back to the bam and get back to horse shows as soon as possible.

As much as we look forward to getting back to business, we must remain diligent in following
the local, state and federal mandates to ensure the safety and welfare of our horses and
participants at shows and at home. We ask you to assist competition organizers by taking
the lead and encourage your staff and customers to follow the guidelines in place for each
particular competition.

We are proud to continue to work with members, volunteers, and our leadership to address

. 1 I
> Responsive = scalable and "smart” to know on what type of %) &
. . . . - esq 7S 2 S . : ‘7 = : — -— the concemns, protocols, and procedures of re-opening our industry in the wake of COVID-
device it is being rendered = e e e
Great Lakes Equestrian Festival public and spectators, removed the mandate of appointment times and removed the

EeE = SR o i e W e e
> Mobile friendly = not responsive, but this single-column static ST

design takes into account how it will be rendered on mobile, and
desktop will mirror that

USEF Saddle Seat Adult Adequan/USEF Jr. Hunter
Amateur Medal Final National Championships -

West
REMIND ME WHEN THIS IS LIVE
REMIND ME WHEN THIS IS LIVE
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> Standardized email templates

> Brand guidelines

> [olors, fonts, layouts

> Readability

» Break it into sections

> [easers with "read more"

buttons for higher analytics
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Heading 1 Format with Bold Blue Font Size 18

This is body copy in a grey font size 14. Hyperinks are red.

THIS IS A RED BUTTON

Heading 1 Format with Bold Blue Font Size
18

Placeholder Image
This is a subheading in bold grey italics

This is body copy in a grey font size 14. Hyperlinks are red.

THIS IS A RED BUTTON

Heading 1 Format with Bold Blue Font Size
18

Placeholder Image

This is a subheading in bold grey italics

This is body copy in a grey font size 14. Hyperlinks are red.




BEST PRACTICES: DESIGN

> |mages

> Maintain quality for both desktop and mabile

Great Lakes Equestrian Festival

REMIND ME WHEN THIS IS LIVE

@ LIVE July 8, 2020 @ LIVE July 17-19, 2020

> Be conscious of image weight

> {000 px wide is a good starting point for scaling down to
image frame size

USEF Saddle Seat Adult Adequan/USEF Jr. Hunter
Amateur Medal Final National Championships -

_ i
REMIND ME WHEN THIS IS LIVE
REMIND ME WHEN THIS IS LIVE

» Videos cannot be embedded into emails, but the end user doesn't need to know that

> Thumbnail images with with play buttons can link to a page where the content is hosted
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ANALYTICS

LINGO

> [ross vs Unique
> [pen Rate = opens/sent
> [Click Through Rate = clicks/sent

> [lick-to-Upen Rate
= unique clicks/ unique opens

» [nsubscribe Rate
=unsubscribes/sent

Send count

Unique Opens

Gross Opens

Unique Open Rate

Gross to Unigue Opens
Unique Clicks

Gross Clicks

Unique Click Through Rate
Gross Click Through Rate
Gross to Unique Clicks
Unique Click to Open Rate
Unsubscribes

Unsubscribe Rate

Email A K

1,000
250
350
25%

140%
310
640
31%
64%

206%

124%

0.4%

Email B E3
1,000

180

210
18%
117%

20

35
2%
4%
175%
11%
12

1.2%

&\
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Email C 4
400

250
500
63%
200%
310
642
78%
161%
207%

124%

0.5%



ANALYTICS

S0 many metrics... which ones matter?
> [pens vs Upen Rate

> [licks vs GTR vs GTOR

> lInsubscribes, unsubscribe rate

» Relative interaction levels

> [pen rate
> [lick through rate

» |Insubscribe rate

Send count

Unique Opens

Gross Opens

Unique Open Rate

Gross to Unigue Opens
Unique Clicks

Gross Clicks

Unique Click Through Rate
Gross Click Through Rate
Gross to Unique Clicks
Unique Click to Open Rate
Unsubscribes

Unsubscribe Rate

Email A K

1,000
250
350
25%

140%
310
640
31%
64%

206%

124%

0.4%

Email B E3
1,000

180

210
18%
117%

20

35
2%
4%
175%
11%
12

1.2%

[
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Email C 4

400
250
500
63%
200%
310
642
78%
161%
207%

124%

0.5%



\\ UUESTIONS?

U S TAYLOR REA

SENIOR MARKETING MANAGER
EQUESTRIAN TREARUSEF.ORG




